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NEA Language Investigation Bridging Project July 2020 
 
This part of your Language Investigation NEA will take you approximately 6 hours. You have already 
chosen your topic of investigation and have an idea about a title. You have also collected ideas, data 
and interesting information about language discourses you are interested in. This pack will take you 
through the stages of the project which will culminate in the final paper. Please contact me via email 
if you have any question, but please do not expect a response straight away as my emails will be 
checked weekly.  
 

1. What is Language Investigation? 
 

 A student led enquiry into an aspect of language. 

 The choice of topic is free – it does not have to arise from a taught area. 

 The student needs to ask questions. 

 The data will be collected by the student. 

 The outcome will be a report. 

 The word count is 2000 words excluding data. 

 It is worth 10% of the total marks for the A-level. 
 

2. What are the assessment criteria? 
 
AO1: Apply appropriate methods of language analysis, using associated terminology and 
coherent written expression (15 marks). 
 
AO2: Demonstrate critical understanding of concepts and issues relevant to language use (15 
marks). 
 
AO3: Analyse and evaluate how contextual factors and language features are associated 
with the construction of meaning (20 marks). 
 

3. What does the report look like? 
 
Title Page 
• Full Name 
• Module & code (Component 3 - Language in action 7702/C) 
• Candidate number 
• Centre number 
• School name 
• Word count (2,000 words MAX) 
 
Contents page 
• Page numbers 
• Appendices 
 
Introduction 
• Reasons for choosing this area 
• Hypothesis and / or research question 
• How this topic fits into wider contexts of language use 
• How your investigation relates to some theories and theorists’ work 
• Aims & objectives  
 
Methodology 
• How your data was collected 
• Methods to ensure data was valid and sufficient 
• How your data was organised for analysis 
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• The frameworks you applied (lexis, grammar, syntax, graphology, morphology, discourse, 
representations etc.) 
• Evaluation of the above (problems you encountered etc.) 
 
Analysis 
• Identify features of language 
• Identify patterns and abnormalities 
• Use appropriate linguistic terms and concepts 
• Link analysis to theories and theorists 
• Show awareness of the impacts of contexts 
• Follow a clear and logical structure i.e. essay OR sub-headings 
 
Conclusions 
• Return to your hypothesis and / or research question 
• Evaluate how far your findings have addressed the above 
• Pose other questions, based on findings 
• Evaluate the success of your project 
 
Bibliography 
• Harvard referencing 
• All works referred to 
• Articles / other data used 
 
Appendices 
• Raw data (screenshots, transcripts, annotated texts) 
• Evidence of methods you used (questionnaires etc.) 
 

4. How do I choose a topic and construct a title for my investigation? 
 

You will do much better of you work on something that you feel passionate about or something that 
you are interested in. This can be based on spoken, written or multi-modal discourses.  
 
Here are examples of titles students have submitted over the last few years: 

 How has the Spanish language influenced American English in comparison to British English? 

 Lexical change in girls' comics: 1970 to 1990 

 An Investigation into the ways in which male and female writers covertly use gendered 
language in writing their ‘Dream Journey’ Original Writing. 

 Investigation into the Gendered language of children’s toys. 

 Investigation into the Gendered language male and female toiletries. 

 Investigation into the language of cereal bars aimed at children and adults. 

 Differences in spoken language in UK and US Office.  

 Comparison of spoken language discourse by male and female Love Island contestants. 

 ‘Bush for Brains’ An Investigation into how George Bush uses language to justify military 
action on Afghanistan. 

 ‘Transformers…Robots in Disguise’ An Investigation into the changes within children’s 
television programming over ten years. 

 ‘The writers and illustrators [of comics and books] portray their own ideas of the real or an 
ideal world, showing implicit discrimination by sex’ – Just Like a Girl, Sue Sharpe, Penguin, 
1976. To what extent do the differences in language used in two children’s annuals written 
in 1963 portray such gender bias? 
 

Here are some ideas:  

 a comparison of newspaper adverts throughout the 20th century 

 a comparison of protest songs from the 1960's and today 

 a comparison of political speeches in history / by men and women / pre war and post war  
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 language of birthday cards, gravestones. 

 the writing of two children aged 8  

 features of the Devon dialect, based on a survey and analysis 

 the language of wedding ceremonies from two different cultures  

 the language of teachers’ reports / language of classroom interaction 

 the language used in three different advertisements for a particular product across time  

 representation of similar groups across texts / time  

 how travel guides represent a particular community etc   

 the language of sports commentary  

 how turn-taking works in real-time writing online  

 language patterns in the names of shops / changes to names over time 

 How parents talk to children and interact / read to children 

 Comparing how people talk to dogs and children 

 Language and power – legal language 
 

5. What does a good report look like? 
Model examples – Read the two reports carefully and make notes on what you feel has been 
successful. You will be going back to them throughout to learn from and to help you structure your 
own reports.  
 

B Grade Report 

How does the Dove brand go against or conform to gender stereotypes? 

Introduction  

For my language investigation I will be examining the way in which the Dove brands use lexis, graphology, 
pragmatics and grammar to go against or conform to gender stereotypes.  I have chosen this topic because I 
have an interest in language and how it is manipulated in advertising.  According to the Psychology professor, 
Rosalind Gill, ‘women [in the 1960s and 1970s] were angry about what they saw [in the media] as the narrow 
range of patronizing or demeaning stereotypes through which women were represented.’1  With the rise in 
feminism it is understandable that more modern advertisers would seek to create an ethos of independence 
and positivity.  
 
Within the Dove advertisements, I expect to find that women’s advertisements use more adjectives and have a 
higher word use compared to male advertisements. I expect to find this because a key part of female to female 
interaction women speak more whereas males use more simplistic forms of interaction. Dove claims that their 
mission is ‘to ensure the next generation grows up enjoying a positive relationship with the way they look’.2   
This mission statement leads me to wonder whether their adverts really do subvert the stereotypes.  However, 
the campaign has had mixed feedback with someone people seeing it as a ‘breath of fresh air’ and other 
seeing it as ‘sexist’. 3 
In 2010 Dove launched a new campaign aimed at men, called Dove+men, with a new slogan of ‘be comfortable 
in your own skin’4.   Female stereotypes are usually portrayed as being glamorous and sexy, whereas men are 
portrayed to be strong, boisterous and to be chased after by women as they have all of the power.   
Methodology 

Before I began my analysis, I had to decide on my focus; I decided on using only internet advertisements as I 
thought the idea of using both internet and printed advertisements was too much of a broad focus. I felt as 
though I could find a wider variety of Dove advertisements on the internet, which gave me more to analyse 
and compare.   
I collected my language data; I chose four male advertisements and four women advertisements.  I chose four 
of each gender as it provided more data and made it easier to identify more differences between the two 
genders e.g. the overall adjective use in all adverts.   

                                                           
1            Gill. R, (John Wiley & Sons), Gender and the Media, 2015, p 25. 

2             http://www.Dove.co.uk/en/Our-Mission/Our-Vision/default.aspx  
3             http://www.in-mind.org/article/the-good-the-bad-an-the-ugly-of-the-Dove-campaign-for-real-beauty  
4             http://www.dove.com/uk/men-care.html  
 

http://www.dove.co.uk/en/Our-Mission/Our-Vision/default.aspx
http://www.in-mind.org/article/the-good-the-bad-an-the-ugly-of-the-dove-campaign-for-real-beauty
http://www.dove.com/uk/men-care.html
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After collecting my data set, I decided to focus on the following areas: 

 The word count of each advert  

 The total number of adjectives used    

 The graphological features used  

 Adjective choices used  

 The ideologies expressed  

 Pragmatics  
Analysis  

Word count and grammar 

My first task was to carry out a word count on each of the advertisements.  The table shows the following data 
from the word count: 
 Word Count- Women’s Advert Word Count – Men’s Advert  

Advert 1 42 16 

Advert 2  39 15 

Advert 3  40 11 

Advert 4  34 19 

Total Word Count  155 61 

 
The first observation made when looking at the data above was as expected; the overall word count for the 
women’s adverts are significantly higher than the men’s,  with women’s adverts using more than double than 
the amount of words than men’s.  In addition to this the women’s adverts tended to use a lot more 
modification than the men’s. For example, in the men’s advert it says ‘tough on sweat, not on skin’ when 
describing the product, whereas, in the women’s advert it uses longer complex sentences: ‘Dove, with our 
unique ¼ moisturising cream with Vitamin E and F, actively helps skin to recover itself in just 7 days.’ This could 
have been done deliberately by the advertisers to reach out to the intended audiences and to mirror the way 
each sex communicates with each other; Deborah Tannen5 found that women tend to talk too much and speak 
symmetrically to each other, which is clearly evident when looking at the word counts.    
 
The short declarative ‘tough on sweat, not on skin’ in the male targeted advert supports the stereotypical 
representation of men being big and strong. The description of the product is straight to the point, supporting 
Tannen’s idea that men use language to achieve independence and strength. It also supports Spender’s 
Dominance Model in which language maintains male dominance in society; within the male adverts fewer 
words are used, however, it suggests men can convey important ideas in a concise way.  This links to the idea 
of men preferring things to be direct and to the point, therefore not using trivial words such as empty 
adjectives to modify their language, like Robin Lakoff claims women do.  Although the adverts aren’t direct 
speech, because they are aimed at specific genders, they appear to mimic the speech that the intended 
audience would use.   
 
The adverts aimed at women, similarly support gender theory; the longer complex sentence in the advert 
supports stereotypical ideologies in which women care about their physical appearance. By reminding women 
about how their skin will look and feel gender stereotypes are reinforced, as women are presented as 
concerned with how they look. This also suggests that women are interested in things that are more personal 
as Jennifer Coates argues; in line with Mulvey’s Male Gaze, by focusing on women’s physical appearance it also 
implies that women like to be seen as attractive to the opposite sex.  Despite Dove claiming to want to 
promote positive body images in women, the fact that they are using language which is classed as being 
stereotypically female suggests they are still conforming to gender stereotypes.   
 
Adjective Use:  

Adjective Use Overall – Men’s Advert Adjective Use Overall – Women’s Advert 

7 8 

 

                                                           
5  

Adjectives Used In Men’s Adverts Adjectives Used In Women’s Adverts  

Heavy  Beautiful X4 

Complex  Best X2 

Tough X2  Advanced X2 

Real X2   

Comfortable   
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Because of Lakoff’s theory on empty adjective use I would have expected for a women’s advertisement would 
include more adjectives as they like to flower things up more and make it sound better than the harsh truth, 
whereas in a men’s advertisement you would expect to see less adjective use and to have shorter sentences 
used. This supports Deborah Tannen’s claim that women use rapport talk and men use report talk.  Women’s 
talk is classed as rapport talk because they talk too much, overlap and build relations when talking.  Whereas 
men’s speech, is called as report talk because they get more air time, meaning that they speak less and speak 
in public which implies that they are less likely to build relationships while talking to someone.   The lexis used 
in the male’s advertisement is likely to make them be more interested as it uses adjectives such as ‘tough’ 
implying they can keep their masculinity and are likely to be bothered to read it as the advertisement is 
straight to the point unlike women’s advertisements.  My findings support Robin Lakoff’s theory that feminised 
language contains a higher usage of empty adjectives such as ‘beautiful’.   This also supports Mulvey’s Male 
Gaze theory; a feature of the Male Gaze theory is that how a female is presented is mostly for the male’s 
reaction.  For example, the advertisement uses ‘beautiful’ when describing the women, this is because women 
focus on trying to look good and beautiful for men.  Women base their appearances on how a male reacts to 
her; the more ‘beautiful’ a women looks and feels the more attention and positive reactions she will get from 
males.   
 
When comparing the type of adjectives used there are some interesting patterns; for example the men’s 
advert uses adjectives such as  ‘real’ and ‘comfortable’ which contrast with the female targeted adverts 
adjectives ‘beautiful’ and ‘best’.  The connotations of adjectives in the male’s adverts are that men can just be 
themselves and stay true to who they really are.  The adjective ‘comfortable’ conveys a sense of relaxation and 
wellbeing, which ties in with ideas around patriarchal society in which the man’s comfort is foremost.  This 
contrasts hugely with the repetition of ‘beautiful’ which places more emphasis on a woman’s physical 
appearance rather than her comfort and pleasure.  Equally, the adjective ‘best’ connotes the idea of a woman 
needing to be on her best behaviour and look her best which contrasts with the idea of being comfortable.   
 
Graphology  
Throughout the female and male advertisements there has been a clear difference between the graphology 
used. All of the male adverts use dark colours, this implies the man is tough and doesn’t need a bright and 
beautiful picture to be used to try and persuade them to buy the beauty product. This could also be because 
they may not find it a representation of their life as they don’t see it as being a beautiful picture as such.  The 
company also uses these dark colours to manipulate the male audience this because they do not want to turn 
men away from buying it and it is as if men need that reassurance that by using a ‘beauty’ product it isn’t going 
to make them less tough or less masculine.  
 
The graphology used in the women’s advertisements on the other hand are bright and beautiful; this makes 
the advertisement stand out more and is more likely to attract women as they want their lives to be as 
beautiful and pretty.  On all advertisements, the images of women used are smiling, showing off how beautiful 
they look and feel while using the products, this will attract more people to want to buy the products as 
women are always wanting to look refreshed and don’t want to look as though they are ageing.   
 
Pragmatics and Ideology  
In all of the men’s advertisements, they use phrases such as “care designed for real men”.  You would expect 
to see this as men are stereotypically seen as the ones who do ‘real’ work and who do ‘heavy’ lifting, this could 
have been used for the men to feel as though they still have the power and masculinity even when using a 
beauty product.  The implication of ‘heavy’ makes the male’s the subject of the sentence as they are an active 
participant because the adjective is linked to action rather than his physical appearance.  However, although 
the text is implying stereotypical thoughts, the image which links with it shows a more modern day man who 
has a bit of a feminine side and shows he likes spending time with his daughter. This image is linked with “real 
men do heavy lifting” however, the image only shows the man holding up his daughter, many years ago, when 
you thought of a man doing heavy lifting, you would think of him lifting heavy machinery, things which women 
would not be able to handle.  This is an atypical representation of a traditional male advertisement as women 
were seen as the nurturing parents and the father didn’t really have to invest anytime into the child.  However, 
it is more acceptable in today’s society to have an advertisement where a man is being the more nurturing 
type and women being off elsewhere having a successful career.   Robin Lakoff supports this as she stated that 
‘women use more words for things like colours, men for sport’ and within the Dove Advertisement it uses 
sport related words such as ‘Heavy lifting’6.  But, this image and message is implying that both men and 
women can do ‘heavy lifting’ in modern day societies when it comes to family and also suggests that both men 
and women can use beauty products without losing the feeling of masculinity.  
 

                                                           
6 http://www.universalteacher.org.uk/lang/gender.htm  

http://www.universalteacher.org.uk/lang/gender.htm
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The pragmatics within the women’s advertisement is that they are still portrayed as a stereotypical woman, 
who can only feel good about herself when she can cover up her imperfections.  It also implies that women 
need more of helping hand than men to make themselves feel beautiful as the advertisements show that 
when the product has been used, the women are more confident with how they look; men don’t rely on the 
deodorant, it just helps them out, whereas with women, they need the beauty products to help make them be 
confident that they look good.  This could also be seen as stereotypical as the woman is always trying her 
hardest to impress people, whereas men are not bothered as they know they can get what they want without 
having to impress anyone.   
 
The lifestyles that are typically presented in adverts like these for females are very glamorous; there is a focus 
from the producers upon presenting a female as someone who takes pride in the way she looks, places a 
priority on her appearance and is particularly image conscious. There is the expectation in the promotion of a 
woman needing to have a helping hand in everyday life to ensure that she stays beautiful and help her 
maintain the glamorous skin.  Men’s advertisements on the other hand reflect how they operate on a day to 
day basis.  One of my advertisements shows a man fixing a machine, which is a stereotypical man’s job.  By 
reinforcing this image through advertisements it appeals to men more as even though they are using a 
‘beauty’ product, they are still maintaining their masculinity.   Theorists Rosenkrantz et al and Broverman et al 
showed evidence of ‘Positive poles of the traits of independence, rationality and assertiveness’.  ‘The masculine 
category includes a greater number of positive traits than the female category which is related with a more 
positive self-image for male subjects than female subjects’.    
 
The Hypodermic Needle Theory supports the ideology of these advertisements, although the advertisements 
don’t express women’s and men’s lifestyles in words the ideology is understood by the mass audience.  The 
Hypodermic Needle Theory supports it as it states that seen as though people can be seen as passive, when 
they have messages such as these images presented to them, they start to act and take notice of this because 
there is limited other sources stating something different.   
 
Conclusion and Evaluation 
My findings suggest that although men and women’s advertisements use some of the same key features such 
as graphology, adjectives and pragmatic lexis, there is still a difference between them.   
 
Overall, women’s advertisements use more descriptive adjectives, whereas male advertisements use more 
masculine and factual adjectives.  This is used as women like to get a greater understanding of how the beauty 
product will benefit them, whereas men are more likely to be intrigued into something which isn’t as 
descriptive as they just like to get straight to the point.   
 
Both campaigns use graphology; however, there is a difference between the types of graphology used.  The 
men’s advertisements all use dark colours which is stereotypically used to represent males, Joe Hallock7, 
(2003) supports this point; his experiment states ‘men tolerate achromatic colours more than women.’  
Another study which had been conducted to look into tints vs shades was completed by A Mclnnis and Shearer 
experiment found that women prefer ‘tints’ as it has white added to it, whereas men prefer shades and a 
shade is any colour with black added.  The Dove campaign for both men and women uses these stereotypical 
colour schemes; however, they try to give off a more modern day message.  For the colour use, the receiver 
gains a pragmatic understanding that women are shyer and softer compared to males, with their dark and 
vibrant side.   
 
A problem which occurred during my investigation is that the advertisements which I had used were all from 
the same campaign meaning that there was a possibility that they don’t use different features compared to 
other advertisements from another campaign.  By using a variety of advertisements, all from different 
companies of beauty products, then I may have got a result which is more representable than the results 
which I gained.  I had a hypothesis of women’s advertisements would use more words and adjectives than the 
men’s, my findings supported it.  However, there was not a vast difference between the number of adjectives 
which were used in the men and women’s advertisements, however,  the men’s advertisements used a wider 
variety of adjectives whereas in the women’s they used the same empty adjectives repetitively.  I didn’t expect 
to find this but on reflection the fact that the men’s adverts had a bigger variety could be explained by the fact 
that women are confined to very specific gender stereotypes, whereas men are seen to be not bound by any 
social expectations.    
 
 
 

                                                           
7 http://www.helpscout.net/blog/psychology-of-color/  

http://www.helpscout.net/blog/psychology-of-color/
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A (low) Grade Report 

Are there clear differences in the ways in which Oscar Wilde in The Picture of Dorian Grey and Tracey Chevalier 
in The Girls with a Pear Earring use language according to their era and gender, and are the two variants 
linked?  
 
Introduction 
Within my Language investigation, I will examine how language differs according to both gender and time. I 
want to compare Oscar Wilde’s ‘The Picture of Dorian Gray’ (1890) and ‘The Girl with a Pearl Earring’ by Tracy 
Chevalier (1999) which both describe paintings. Literature is a powerful device for transposing pure 
imagination, imposing opinions and producing emotional feedback from an audience, immersing readers into a 
new world or mind-set.  
 
Researchers Herring, S. C. and Paolillo, J. C. claim that “higher frequencies of pronouns correlated with female 
authorship, while higher frequencies of articles, numerals and ‘of’ phrases correlated with male authorship.”8 
This viewpoint is one that I will explore in my own investigation along exploring differences due to the time-
period, as I believe that the complexity of the English Language has been simplified due to the digital age and 
the lessening demand for extended written language. 
 
Hypothesis 
I expect to find: 
A difference in writing style over time; with sentence structures in modern texts being shorter and more 
concise. 
 
Differences in how language is used according to gender. For example, more empty adjectives to be used by 
female writers with a greater focus on people, and a greater focus on inanimate objects in male writing. 
 
Methodology 
I selected ‘The Picture of Dorian Gray’ and ‘The Girl with a Pearl Earring’ for use in my investigation due to my 
own personal interests into those particular pieces of literature. I used online copies of the texts, from which I 
took a similar word count of the 400 – 500 region to allow for a robust exploration of language. The two books 
have the same purpose, allowing for a reliable comparison.  Taking extracts of the first scenes of the books 
gives me ample amount of text to analyse with reliability, as they are both openings and, therefore, lend 
themselves to straightforward comparison; openings set the storyline of the book in motion, typically the 
protagonists are introduced and the opinions of the authors are produced. I chose to take  
 
I intend to analyse three key areas: Lexis, Semantics and Grammar; I intend to annotate the texts and then 
draw similarities and differences between them, before linking these to gender and language change theory, 
as well as contextual issues. 
 
Analysis 
 
Influence of context 
‘The Picture of Dorian Gray’ was written during The Progressive Era; Progressivism is the term applied to those 
countries who felt the ‘boom’ in industry and economic wealth9 Also as well as individuals who rejected the 
idea of Social Darwinism, embracing technologies and all new ‘weird and wonderful’ cultures. Oscar Wilde is 

                                                           
8 (Herring, 2006) 
9 (The Progressive Era, 2017) 

http://www.dove.co.uk/en/Our-Mission/Our-Vision/default.aspx
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https://sites.google.com/site/englishatknutsford/home/english-language-as-a2/language-and-gender/language-and-gender-the-theorists
http://www.helpscout.net/blog/psychology-of-color/
file:///C:/Documents%20and%20Settings/sasf007/My%20Documents/Downloads/Dialnet-StereotypesAsIdeologies-111785.pdf
file:///C:/Documents%20and%20Settings/sasf007/My%20Documents/Downloads/Dialnet-StereotypesAsIdeologies-111785.pdf
https://books.google.co.uk/books?id=igeFoFdh5iIC&printsec=frontcover&dq=gender+representation+in+advertising&hl=en&sa=X&ved=0CFIQ6wEwCWoVChMIttKJ27WtyAIVQkYUCh2S3QA-#v=onepage&q=gender%20representation%20in%20advertising&f=false
https://books.google.co.uk/books?id=igeFoFdh5iIC&printsec=frontcover&dq=gender+representation+in+advertising&hl=en&sa=X&ved=0CFIQ6wEwCWoVChMIttKJ27WtyAIVQkYUCh2S3QA-#v=onepage&q=gender%20representation%20in%20advertising&f=false
https://books.google.co.uk/books?id=igeFoFdh5iIC&printsec=frontcover&dq=gender+representation+in+advertising&hl=en&sa=X&ved=0CFIQ6wEwCWoVChMIttKJ27WtyAIVQkYUCh2S3QA-#v=onepage&q=gender%20representation%20in%20advertising&f=false
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known for being involved with the Aestheticism movement, and he created “art for art’s sake.” This is evident 
in Dorian Gray with themes of vanity and sin as well as the idealistic life. “…the fantastic shadows of birds in 
flight flitted across the long tussore-silk curtains that were stretched in front of the huge window, producing a 
kind of momentary Japanese effect, and making him think of those pallid, jade-faced painters of Tokyo who, 
through the medium of an art that is necessarily immobile, seek to convey the sense of swiftness and motion.” 
Wilde’s focus on the shadows of the birds and not the birds, bring beauty to something usually thought of as 
dark and eerie. Also, the noun phrase ‘long tussore-silk curtains’ creates an image in the reader’s mind of some 
exuberant drapes of material that would shine when light bounces off it; everything produces a ‘kind of 
Japanese effect’ and with that his description portrays imagery of Japan’s culture with paint, silk and natural 
colours. Wilde’s focus is the art he can see in the scene, hence ‘art for art’s sake’. The style here has hyper-
complex sentences which can disrupt meaning and the hyper-use of description focus the attention on the 
beauty rather than the object.  
 
‘The Girl with a Pearl Earring’, however, was written in 1999 but set in 1664 and is similarly based on a 
painting. The movement for art at the time of setting was Baroque, an artistic style in which exaggerated 
motion and clear, easily interpreted detail is key and the purpose is to produce drama,10 reflected in the novel; 
“I was chopping vegetables in the kitchen when I heard voices outside our front door—a woman’s, bright as 
polished brass, and a man’s, low and dark like the wood of the table I was working on. They were the kind of 
voices we heard rarely in our house. I could hear rich carpets in their voices, books and pearls and fur. I was 
glad that earlier I had scrubbed the front steps so hard. My mother’s voice—a cooking pot, a flagon 
approached from the front room.” The detailed description in this case is used to convey precise information 
and allow the scene to be crystal clear in the reader’s mind. Chevalier allows the reader to be encompassed in 
the scene and any dialogue or action in the story appears more ‘real-life’. This juxtaposition between the two 
novels’ styles conveys their differing artistic contexts, and is clear evidence of the influence of the eras in 
which they were writing or setting their work. However, although set in the Baroque period, it was written in a 
very contemporary setting and in the 1990s, “artists tended to create less ostentatious pieces that focused 
upon ordinary people and everyday life”11 which is not dissimilar to realism. This may also account for the 
realistic style and close 1st person narrative. 
 
Grammar 
Automated Readability Index 
I used the following formula to calculate the automated readability index: 
 

 The Picture of Dorian Gray  The Girl with a Pearl Earring 

Score 16.3 4.3 

Age range 18 + years 8-9 years 

 
There is a huge difference in the readability of the texts; according to the data, ‘The Girl with a Pearl Earring’ 
has a reading age of 8+, whereas Dorian Gray has a reading age of 18+, supporting my hypothesis that modern 
novels have been simplified, even with an adult target audience.  
 
One reason for this could be the increased demand for novels. On average, between 600,000 and 1,000,000 
books are published in America every year12 making the market very competitive and meaning novels may 
need to be produced quicker than in the Victorian Era, where “reading was a privileged skill available to the 
upper-class elite. Books were very expensive items and most of the population were unable to afford them.”13 
By producing a simpler work, Chevalier opens herself to more readers, especially in contemporary society 
where the literacy and reading ability is fairly low in English speaking countries. Within the UK today 16% of UK 
adults are functioning illiterates.14 It could be considered that modern drives to encourage reading coupled 
with low literacy levels could mean modern writers have to reduce the complexity so more people can access 
their work.  
 
The Picture of Dorian Gray is estimated to be only suitable for audiences 18+; the Education Act of 1870 saw 
higher literacy levels so the population would have been more literate when Wilde’s book was published and 

                                                           
10 (Borngasser, 2012) 
11 (Kriger, 2017) 
12 (Morgan, 2017) 
13 (Barrett, 2017) 
14 (Trust, 2017) 
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the demand for novels was becoming greater15.  In comparison, today there is a huge array of media and 
entertainment and if a book is not easily understood and read, other forms of past time is far more tempting.  
 
Clauses  
Mean Length Utterance (MLU) 
Girl with a Pearl Earring: 15  
The Picture of Dorian Gray: 35  
 
The MLU for ‘The Picture of Dorian Gray’ is 35 
and 15 for ‘The Girl with a Pearl Earring’. From 
the data it is evident that Wilde uses more 
multiple clause sentences that Chevalier does: 
“The sullen murmur of the bees shouldering 
their way through the long unmown grass, or 
circling with monotonous insistence round the 
dusty gilt horns of the straggling woodbine, 
seemed to make the stillness more 
oppressive.” The fronted noun phrase ‘sullen murmur of the bees’ helps set the slow pace and tone and draws 
attention to nature and the natural environment so the focus is not on a character but a mood. The use of 
multiple present continuous verb forms in ‘shouldering’ and ‘circling’ also help to drag out the time and 
maintain the slower pace, allowing the audience to appreciate the beauty of nature as an art, as in ‘art for art’s 
sake’. He ends with an end focus main clause, which finally brings in the topic of the ‘stillness’ – an abstract 
noun that is suggestive of quiet and calm, making the text more contemplative and engaging the reader with 
the emotions of the piece, rather than any specific action or drama, linking to the Aestheticism Movement.  
 
In contrast, in ‘The Girl with a Pearl Earring’ the majority of clauses are main; “They were the kind of voices we 
heard rarely in our house. I could hear rich carpets in their voices, books and pearls and fur.” Through these 
simple sentences, Chevalier has a different focus; it is instead focussed on the new characters entering the 
scene so straight away it’s more active. Chevalier also places the list of adjectival phrases at the end of one of 
the sentences to highlight how these new people came across to the narrator. The less complex clause pattern 
is more typical of modern writing and here her writing seems to fit into the naturalist or realist tradition, with 
a heavy focus on ordinary people and their lives, or “life as it should be in order to show life "as it is"16 which 
may account for her shorter, more concise sentences. 
 
Overall there are far more clauses in ‘The Girl with a Pearl Earring’ and the sentence structure is less complex 
compared to Wilde’s work. Obviously, time is a main factor in this but gender differences could also be 
attributed. Otto Jespersen stated “Women have a smaller vocabulary than men…they are more fluent in 
speaking and less hesitant than men, who are searching for the precise words in their language...”17 The 
simpler language and simpler clause structure could be due to her gender and it is a valid point to make that 
her writing is fluent and clear. Wilde’s, contrastingly, is comprised of multiple subordinate clauses which 
complicate his writing as he attempts to precisely describe the ‘things’ in his novel.  
 
Pronouns and articles 
Herring, S. C. and Paolillo, J. C. (2006), hosted a study of Gender and genre variation in weblogs, the two 
researchers found that within a 25-million-word chunk of the British National Corpus the frequency of some 
linguistic features characterized and differentiated between men and women, the main discriminators were: 

 personal pronouns (especially forms of ‘I’, ‘you’ and ‘she’) Female 

 the articles ‘the’ and ‘a’ Male 

 quantifying expressions like ‘a lot of’ and ‘fifty-seven’ Male 

 phrases containing ‘of’ Male 
They surmised “Higher frequencies of pronouns correlated with female authorship, while higher frequencies of 
articles, numerals and ‘of’ phrases correlated with male authorship.” They chose to speculate on whether 
“male writers were most interested in specifying the properties of objects precisely, while female writers were 
more interested in constructing a relationship with the reader”18 an idea perhaps highlighted by Deborah 
Tannen who says women choose to communicate feelings rather than information19. Looking within my own 

                                                           
15 (Sachidanand, 2015) 
16 (Christopher Keep, 1993-2000) 
17 (Jespersen, 1922) 
18 (Herring, 2006) 
19 (Tannen, 1990) 
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data, ‘The Girl with a Pearl Earring’ hosts 71 pronouns while ‘The Picture of Dorian Gray’ hosts just 22. With 
almost three time more pronouns, the data seems to support the gender differences here however, Tracy 
Chevalier writes from a 1st person perspective, which could account for this. Choosing to write this way, 
however, could be due to her gender, as women tend to want the reader to be included in the story and form 
emotional ties to the plot, which relates to Herring’s theory; additionally the focus in her writing is on the 
characters, helping the reader form an emotional tie to individuals and not the surroundings: “a woman’s, 
bright as polished brass, and a man’s, low and dark like the wood of the table I was working on.” Here the 
predicate adjective choices help to establish the personalities of the characters, again reinforcing the idea that 
women choose to construct relationships through her focus on people. Oscar Wilde however, writes in 3rd 
person which would be typical of a male writer20; his description is focused heavily on objects and the 
environment in which his story is based, and so the use of other features like articles, used 45 times and 
phrases containing ‘of’, used 14 times, help to add descriptive phrases and elements. The plot in the novel is 
based on the concept of beauty, which is not typical of a male writer, however one could argue that his use of 
description, unlike Chevalier, is to exemplify beauty in the surroundings, and his opening is describing 
inanimate objects in detail, not the people in the scene even though they are present. Furthermore, Wilde 
being a member of the Aesthetics movement would only be more reason for his stylistics. 
 
Lexis and Semantics 
Adjectives 

 ‘The Picture of Dorian Grey’ ‘The Girl with a Pearl Earring’ 

Quality Adjectives 47 28 

Quantity Adjectives 6 1 

Number Adjectives - 3 

Comparative Adjectives - 1 

Superlative Adjectives 3 - 

Total 56 33 

Looking at the data, Wilde uses 26 more adjectives than Chevalier. According to Robin Lakoff, women use 
“Empty Adjectives‟21 like “divine”, “adorable” and “gorgeous”. However, from studying the adjectives used in 
my data, Chevalier my female writer uses no empty adjectives, interestingly though Wilde does: “dreadful”, 
“extraordinary” and “fantastic” which contradicts Lakoff’s theory. The attributive adjective ‘extraordinary’, in 
the phrase ‘with extraordinary personal beauty’ is used to emphasise the aesthetic appearance of the boy in 
the portrait; it doesn’t give us anything extra but it simply used to intensify his attractiveness. In terms of 
gender, Deitrich suggests “women use these words to add impact linguistically that they do not possess 
socially. Lakoff feels that their use dulls strong feelings and commitment”22 so it is interesting that here it is the 
male writer who uses this. Wilde, however, edited a women’s magazine23 and so perhaps was influenced by 
this in terms of his longer prose and empty adjective use. An alternative reason could simply be the subject 
matter, as it lent itself to overly descriptive passages because of the topic and genre, so it’s maybe less about 
gender and more about style in his writing – the hyper descriptive sentences help to create the atmosphere 
needed for the scene. Wilde’s own aesthetism would have influenced his writing and although surprisingly, he 
uses empty adjectives, he does, as a male writer, focus on inanimate objects.  
 
Contrastingly, ‘The Girl with a Pearl Earring’ chooses much simpler quality predicative adjectives like “bright”, 
“low” and “dark” that give us precise information about character but with little embellishment. On the one 
hand, this could suggest a lower vocabulary, correlating with Jesperson’s theory or it could be due to the 
naturalistic style style of the text. From a gender perspective, this is typical of women’s writing as “men talk 
more about objects, and women more about relationships."24  However, her writing style may be due the 
genre of historical fiction, where she needs to include true events of Vermeer’s life and her focus on characters 
helps achieve this. The differences in their writing from a gender perspective are difficult to evaluate, mainly 
due to external factors like the contexts of production. It could also be considered that Wilde’s sexual 
orientation could potentially account for his use of empty adjectives as his tendency toward a more feminine 
thought process could mean his writing would be reflective of that.25 
 
 
 

                                                           
20 (Adams, 2003) 
21 (Lakoff, 2004) 
22 (Benson, 1990) 
23 (Fitzsimons, 2015) 
24 (Ball, 2017) 
25 (Introduction to Lavender Linguistics, 2014) 
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Conclusion 
Both authors have very different writing styles, and one could argue that gender plays a key role in creating 
those differences. The changes in era are clear and evident but the link between that and gender is not clear 
and I don’t believe there is a connection between the two. As hypothesised there was the difference in era, 
and the sentence structure did become shorter and more concise. The genre did not conceal the differences in 
gender, the male author did in fact focus on inanimate object in description, whist the female author did focus 
on certain characters to elaborate upon. It was clear that there were language patterns that both supported 
and challenged gender theory, such as the use of empty adjectives, and male character’s using more concise 
language. However, this could be explained by the style of the writing, which can make it difficult to determine 
if gender or style is most responsible for these differences. This is also supported by Herring26, who asserted 
that linguistic devices and language are used for different focuses. 
 
Evaluation 
Overall, I felt like my investigation had some success and some limitations; my data is limited in the fact that, 
logistically, I could only analyse two short extracts, meaning I may have not covered some significant details 
and differences that may have occurred in later parts of the novels. Therefore, for further investigation I could 
take multiple other genre novels and more of each gender novelists, and analyse them for the same specific 
features which would help to show any continuations of trends that I discovered and whether theories that 
would apply to these data sets would apply to other writers and texts. The wider range and variation would 
help to draw more reliable conclusions. Considering the amount of research and analysis I have had to conduct 
to produce this investigation it could be said that looking at both era and gender made it difficult to create a 
truly in depth analysis of either and if I had chosen just one or the other I may have been able to produce more 
thorough evaluations of the elements between the two texts. 
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6. How do I write an effective introduction?  
 
What should be included in the introductory sections? 

• A clear title –framed as a question or with the word ‘investigation’ in it!  
• Discuss current thinking on the topic, or theories – keep it as a summary, you’ll be coming 

back to it later 
• Link your ideas to existing research 
• Present any strands of arguments or predictions  
• Overall aims 
• Set out the methodology for data collection and the linguistic methods you are going to use 

to investigate the data. 

                                                           
26 (Herring, 2006) 

http://www.literacytrust.org.uk/adult_literacy/illiterate_adults_in_england
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• Sometimes a quotation from a theorist that sums up what you are investigating is a good 
thing to include right at the beginning 

• USE SUB-HEADINGS 
 
Framing and Focus 

• The best investigations go beyond just describing and analysing data and engage in some 
kind of issue or debate. 

• Try then framing it around a set of questions or aims you want. 
 
 
 
 
 
 
Look at the different parts of Introduction below and make your own opinion about it. After that, 
check the commentary below each one. This student got an A* for their coursework overall. 
 
 

 
Whilst I like the brevity of this work, I would like you to try to avoid using the pronoun ‘I’ so much.  Try to 
change it into the passive voice.  It makes a better academic register. 
So: I have chosen this topic as there is increasing scrutiny of politicians, with the growth of social media…. To: 
This topic of language is of increasing social interest because there is now much scrutiny of politicians on social 
media…. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
These aims are nice and clear and will help the student remain focused throughout the work.  I still think they 
need to do away with the ‘I’ and use the passive voice.  The headings in the analysis (the linguistic methods) 
can be worked around these aims. 
This student is using the inductive approach.  I prefer this because it keeps you open-minded.  A hypothesis 
closes things down and can sometimes feel a bit forced. You can use this terminology in your methodology. 

  
 
 
 
 

Avoid the ‘I’. 

Discusses primary and 
secondary data and the 
RATIONALE behind 
choosing it. 

Explored the rationale of 
choosing the texts to 
compare 

Gives the provenance of both 
texts 

Explains what s/he did with 
the data: 

1. Transcribe 
2. Linguistic methods 

focused on 

References sources 

Avoid the ‘I’. 

Inductive v deductive approach 
Inductive - an inductive approach is concerned with the generation of new theory emerging from the data 
Deductive - a deductive approach is aimed and testing theory 
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Formulating ideas for introduction: 
Look at these two ideas. Has this student used a firm argument or hypothesis? 
 
Hypothesis: Female speakers will use more politeness strategies than males in informal mixed 
gender conversations. 
Argument / question: Are female speakers more likely to use politeness strategies than men in 
mixed gender informal conversations? 
Be open-minded... The examiners almost prefer a strand of argument because this gives more 
flexibility than one hypothesis.   
 
Look at the example below and see how this student has allowed the hypothesis to give rise to a 
number of STRANDS of argument. 

Discusses primary and 
secondary data and the 
RATIONALE behind 
choosing it. 

Explored the rationale of 
choosing the texts to 
compare 

Gives the provenance of both 
texts 

Explains what s/he did with 
the data: 

• Transcribe 
• Linguistic methods 

focused on 

References sources 

Avoid the ‘I’. 

Discusses primary 
and secondary data 
and the RATIONALE 
behind choosing it. 

Explored the 
rationale of 
choosing the texts 
to compare 

Gives the 
provenance of 
both texts 

Explains what they 
did with the data: 

• Transcribe 
• Linguistic 

methods 
focused on References sources 

Highlights and summarises relevant 
secondary research completed. 

What they don’t do! 
 You need to refer to ethics.  Not so essential here because the 
data collected was already in the public sphere but we cannot 
accept your coursework without reference to how you protected 
participants, especially if you have transcribed conversations. 
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Female speakers are more likely to use a more positive lexicon and collaborative techniques 
towards other speakers than males in informal mixed g ender conversations. 
 
 
 
 
 
 
 
If structured as a question you can do a similar thing.  Look for STRANDS of argument. Don’t be 
worried if you set a question or a hypothesis and find that your data contradicts this.  Look at what it 
does prove and then challenge the theories and concepts you know. 
 
An example: WHAT OTHER QUESTIONS / PREDICTIONS MIGHT THIS LEAD TO? 
Topic: a comparison of the oratory techniques of Tony Blair and Winston Churchill 
Question: what linguistic features do the speeches of Tony Blair and Winston Churchill have in 
common? 
 

7. What are ethical considerations? 
 
Etiquette and Ethics: 
 

 Remember that you are ambassadors of the school, so your conduct should always reflect 
this. 

 Do not place any participants in any situation which will cause them discomfort or harm, 
either mentally or physically.  

 Respect other people - many kinds of investigation will take you into activities which could 
seem intrusive, and it is important to respect other people, rather than see them as only a 
source of data.  

 You should not record people's speaking (other than, perhaps, broadcast speech) without 
their permission. You may be given permission to record, without telling them when you are 
and when you are not doing so. How far they know you are recording them, have recorded 
them or are likely to do so in future will all affect the data you collect in such a situation. For 
some investigations, this may so affect the data as to make it worthless. Other kinds of 
investigation may be unaffected. 

 When collecting data which is not already in the public domain, you must ask the 
participants of your study for their consent to collect and use the data. This is a key part of 
your investigation and no report can be accepted without this part.  

 All data which is not in a public domain must be anonymised and any contextual information 
must not lead to the people in the study to be recognised.  

 Do let people know what use you will, and will not, make of any data.  

 For instance, you should remove anything in the data which might identify any individual 
exactly - this includes children, who might later in life be affected by your use of data from 
them, and who have individual rights which you should respect now. It's not acceptable to 
assume that you can take liberties because you know the person from whom you have 
acquired language data. 

 Avoid confidential or sensitive data – remember that confidentiality is of the utmost 
importance. 

 Use the ‘Statement of Permission’ form. This covers your participants, you (and us) from any 
confusion over how data is to be collected and ensures transparency. 

 Do exactly what you say you will do – look after people’s data.  
 

 
 
 

Female speakers will adhere more strongly to 
turn-taking strategies than males in 
mixed gender conversations. 

Female speakers will give more back-channel 
support and exhibit better listening skills 
than men in mixed gender informal 
conversations. 
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Statement of permission to use material 
 

To Whom It May Concern: 
 
As part of my GCE Advanced Level work in English Language, I am conducting a Language 
Investigation. To do this, I am required to find real language data, and interpret them according to 
theoretical models of language. 
 
As you have kindly supplied such data, I need your consent for the use I will make of them in this 
task. This letter explains what will happen to the data you have provided, and has a space for you to 
show your agreement to this. If you have any further questions about the Language Investigation, 
please contact the supervising teacher or head of department at my school. 
 
If you have provided written data, I may make a typed copy, and may quote from the data. If you 
have provided spoken data, I will transcribe these. 
 
The data you have supplied will be seen by the teacher supervising the investigation, and may be 
seen by other teachers running the GCE Advanced Level course, as well as by moderators 
(examiners) of coursework who assess the work of candidates at the school.  
 
If my teachers or I wish to place the investigation in the public domain (by print, broadcast or Web 
publishing) they or I will seek your permission. If you give permission, the publication of your data 
will conform to normal ethical procedures for scientific research – your surname will be shown only 
as an initial, and other identifying information will not appear. 
 
Please show your consent to my use of the data you have supplied by signing the form below. 
 
Thank you for your help, 
 
Student Investigator        Supervising Teacher 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

8. How do I write an effective methodology? (suggested word count200) 
 

- Describe how the data is collected. 
- Explain how you limited variables to create a fair sample. 
- Explain how you eliminated bias. 
- In order to reduce the impact of anomalies, describe how you chose enough data to create 

reliability 
- How did you maintain confidentiality or is the material already in the public domain? 
- Describe the process f categorising and dealing with the data. 
- Explain how particular theories / ideas were used to begin dealing with the data.  

 
 

Statement of permission 
 
I have read the information about the use that will be made of language data that I have supplied. I am 
the person legally entitled to give permission to use these data, which were originally written or 
spoken by me or by a child of whom I am the parent or legal guardian, and on whose behalf I can give 
such permission.  
 
I agree to allow you to use the data I have provided. You may use these data only in the way you have 
described. If you wish to publish the data, you will seek my further permission for this.  
 
Signed:    (Print name):     Date: 
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9. How do I collect data? 
 
If you wish to study spoken data, then you must be ready for a lot of extra work - in producing 
transcripts. And this work does nothing to raise your mark for the investigation - it's the equivalent 
of arriving at a room to take an examination - you still have to go in and do the business. For some 
tasks (such as investigating stylistic features of public speech), it is fine to take transcripts that are 
already available to you (for example, transcripts of political speeches). 
 
Of course, even with written data, you may need to produce selections, which you have marked in 
some way, for purposes of analysis. If you know that you do not wish to spend a lot of time in 
gathering the data, then stick with print or written texts. If time is short, then you cannot afford to 
gather spoken data - you will almost certainly run into time trouble. Collecting print sources is easy - 
there are plenty that come through your letterbox every week, while others are lying about 
everywhere. 
 
Always consider what types of data you intended to collect and why these would help you to draw 
conclusions: 

- Total number of words? 
- Specific lexemes? 
- Slang or taboo language? 
- Semantic fields? 
- Length of noun phrases? 
- Numbers of complex sentences? 
- Average number of words per sentence? 
- Length of noun phrases? 
- Voice (passive / active)? 

 
Consider the Framework which will be the best for your type of study. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Have a look at these data collection methods. Consider what conclusions can be made. Start 
thinking whether you could use some of these yourself. 
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A: Krish is investigating attitudes to language, in particular the noun phrases Ferrari uses to describe 
the colour of its cars. What do these graphs show? What might Krish conclude? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
B: Alex is investigating the use of “legalese”. They have collected the last seven court reports from 
the Durham Count Court. What does this table show? What might the student conclude? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
C. You have collected a list of Mills & Boon novel titles for your project. Analyse it! 
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10. How do I analyse my data? 
 

In the analysis section, you will: 
- Present data in detail. 
- Present evidence for any patterns. 
- Interpret and explain findings. 
- Link examples to contextual factors. 
- You may want to include statistical data etc. 
- Test your ideas and arguments rigorously. 
- Test your ideas against existing linguistic theory. 

 
After you have collected your data and annotated any findings/ideas/additional theorists, you need 
to need to put together your findings and think about what linguistic methods you might want to 
group them under. 
 
You then use the PEECTL grid to plan each part of your analysis. 
 
P – POINT - Make the linguistic point. 
E – EVIDENCE - Give the example – embed it, give the context, short quotation then pick out key 
words.  
E – EXPLANATION and EVALUATION - Evaluate the interpretation   
C – CONTEXT – Consider any context that may be relevant: contexts of production and reception. 
T – THEORY / CONCEPT - WHAT DOES THIS EXAMPLE TELL US ABOUT THE NATURE OF LANGUAGE? 
Test the theories you have researched. 
L – LINK TO THE OTHER TEXT[S] - Link to the next text / link to another example in the same text. 
 
Use this grid to help you plan your analysis section using PEECTL. If you find any patterns or 
anomalies, make a note of them. Make notes on the SIGNIFICANT points you have found out and 
whether they back up any of your arguments. Add rows if you need to.  
 

Linguistic Method 1 

Linguistic Point Example Explanation Context Theory/Concept Link  

 
 
 

     

 
 
 

     

CONCLUSIONS 
 
 

Linguistic Method 2 

Linguistic Point Example Explanation Context Theory/Concept Link  

 
 
 

     

 
 
 

     

CONCLUSIONS 
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11. How do I create a reference list and bibliography? 
 
As you research your chosen topic, make sure you note down the references for all the sources you 
have consulted. Any material which has informed your report should go into the bibliography. Any 
work that you have cited in the body of your report needs to go into the references section.  The 
most commonly used referencing system is the Harvard Referencing System. Please follow the 
guidelines carefully.  
 

 A book: Second name, Initial. (Date) Title of book. Publishing company: place of publishing.  
Ellison, Ralph (1947) Invisible Man. Vintage Books: New York. 

 A newspaper article or other internet resource :Second name, Initial. (date) Title of article. 
Publication. Available from: URL [Date Accessed]  

Smith, B. (2008) The media’s miracle cure for dyslexia. Bad Science. Available from: 
http://www.badscience.net/2008/05/dore-the-medias-miracle-cure-fordyslexia/#more-705  
[Accessed 19th June 2015]. 

 A song name, Initial. (Date) “Title of song”. Album. Publishing company: place of publishing. 
[format]  

Perry, Katy (2015) “Dark Horse”. Best of Katy Perry. Columbia: New York. [CD] 
 
For more information, please consult:  http://www.imperial.ac.uk/admin-services/library/learning-
support/reference-management/harvard-style/ 
  

12. How do I conclude? 
 
Your conclusion should show that you have found out something real and worth knowing. Try to 
avoid stating the obvious - you may also leave open the reasons for or causes of what you have 
found. Try to bring your conclusion back to statements you have found in (and quoted from) 
secondary sources - showing how far your research supports these or contradicts them. If your 
findings do not support the views of these authorities, it does not mean either is mistaken - it may 
be evidence of language change with time or place. 
 

13. How do I start? 
- Decide on clear question to ask about your chosen research area. This should be related to 

the data you have collected. If you have more data than you need, select the best. 
- Read appropriate secondary sources (authorities). Make notes. Identify statements that may 

be worth quoting - those, for instance, which your research may support or challenge. 
- Work out a plan for your analysis of the data you have collected. You need to ensure that 

you cover all relevant structural or stylistic features, and that you keep within word limits. 
- Obtain permission to use data (see the form for this), where appropriate. 
- Transcribe data. For spoken data, use conventions relevant to the analysis you are 

attempting. Ensure you have a key or legend for any symbols that you use. 
- Begin analysis. You need not work in the order in which your analysis will eventually appear 

(you may wish to analyse before evaluating, and to leave your conclusions, abstract and 
introduction until the end of the process). 

- Present findings in a suitable format. Use tables or graphical representations where this is 
helpful. Ensure that you record data objectively. Evaluation will be at least partly subjective, 
but should be informed by objective analysis. 

- Try to keep to your chosen theoretical framework - make use of an appropriate register for 
language science. Avoid popular myths about language - do not characterize non-standard 
forms as “bad” or “incorrect” for example. 

- Come to a conclusion  
- Present your work carefully - observe conventions for writing a scientific report. Make sure 

all papers are clean and legible. Put your work in a suitable folder or binder, so it is easy for 
the examiner to assess. Make sure all appendices, letters of permission and original data 
sources (these may be audio or video recordings) are included, with dates, place of origin 
and other contextual information. 

http://www.badscience.net/2008/05/dore-the-medias-miracle-cure-fordyslexia/#more-705
http://www.imperial.ac.uk/admin-services/library/learning-support/reference-management/harvard-style/
http://www.imperial.ac.uk/admin-services/library/learning-support/reference-management/harvard-style/
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What next? 
 
In September you will submit your first draft – this will be checked by me and we will discuss 
changes that need to be made. Our discussion will focus on your collected data, analysis, conclusion 
and the ethical considerations. 
 
Please, remember to email me as soon as you need help.  
mariolabochnak-sales@highfield.herts.sch.uk  
 
Good luck! 
 
Ms Bochnak-Sales 
 
Here are links to some fantastic resources you might wish to consult: 
 
EngLang Blog: 
http://englishlangsfx.blogspot.com/2016/12/tackling-nea-language-investigation.html 
http://englishlangsfx.blogspot.com/2018/07/investigating-language-ideas-for.html 
 
Student Room Forum: 
https://www.thestudentroom.co.uk/showthread.php?t=353309 
 
Universal Teacher: 
http://www.universalteacher.org.uk/lang/research.htm 
 
Old Specification Material with useful examples: 
https://sites.google.com/site/englishatknutsford/home/english-language-as-a2/language-
investigation-engb3/investigation-ideas 
 
AQA Example of Introduction and Methodology: 
https://filestore.aqa.org.uk/resources/english/AQA-7701-7702-NEA-EXTRACT.PDF 
 
Emagazine publications: 
https://www.englishandmedia.co.uk/search/emag-
articles?keywords=Language+in+Action&category:article=109 
 
or: https://www.englishandmedia.co.uk/e-magazine/emag-login/  
 
Username: highfield 
Password: emagazine 
 

mailto:mariolabochnak-sales@highfield.herts.sch.uk
http://englishlangsfx.blogspot.com/2016/12/tackling-nea-language-investigation.html
http://englishlangsfx.blogspot.com/2018/07/investigating-language-ideas-for.html
https://www.thestudentroom.co.uk/showthread.php?t=353309
http://www.universalteacher.org.uk/lang/research.htm
https://sites.google.com/site/englishatknutsford/home/english-language-as-a2/language-investigation-engb3/investigation-ideas
https://sites.google.com/site/englishatknutsford/home/english-language-as-a2/language-investigation-engb3/investigation-ideas
https://filestore.aqa.org.uk/resources/english/AQA-7701-7702-NEA-EXTRACT.PDF
https://www.englishandmedia.co.uk/search/emag-articles?keywords=Language+in+Action&category:article=109
https://www.englishandmedia.co.uk/search/emag-articles?keywords=Language+in+Action&category:article=109
https://www.englishandmedia.co.uk/e-magazine/emag-login/

