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What is this course about? 

The creative media sector is a dynamic, growing and rewarding 

sector to work in, with new opportunities arising continually.  

Working in the creative media industry involves a wide range of 

practical processes, skills and techniques, from broadcast media 

to increasingly interactive products and platforms. 

During this course you will not only learn about these skills and 

techniques, but you will also get chance to practice them! 

One thing to note is that this course is all practical.  There are no 

exams, just coursework  

What will I Learn? 

You will learn about the different types of media products, their 

audiences and purpose as well as how they have been created to 

engage these. 

You will also explore the relationship between genre, narrative 

and representation within media products and develop your 

understanding of how they are interpreted by audiences. 

In addition you will learn and develop practical media production 

skills and techniques, applying these to reworking an existing 

media products as well as creating new media products, 

responding to a client brief. 

Throughout your development you will review your own progress 

and consider how to make improvements. The capacity to learn 

and apply new practical skills through a process of 

experimentation, reflection and refinement is highly valued 

within the creative industries.  

So where do I Start? 

Here!  This bridging project is designed to get you researching all 

the different things you will be studying and to help you to 

prepare you for all the things you will be doing on the course. 

Read through everything first, so you are clear on what you need 

to do, before you get going. 



Examples of Media Products 

Audio / Visual Media 

 

 

Publishing Media 

 

Interactive Media 

  



Task 1 

Media products usually fall into one of three categories.  These 

categories are known as media sectors: 

 Audio/Visual – media that can be broadcast via screen or 

using sound e.g. film, TV, radio 

 Publishing – media that is printed e.g. newspapers, flyers, 

magazines 

 Interactive – media that allows the user to interact with it 

e.g. games, websites 

Pick two products from each sector and describe them.  Describe 

which sector each is from, then go on to explain what it is that 

like about each, as well as why you think it might appeal to other 

people. For example you might pick a film and a TV show from 

the Audio/Visual sector. 

Why not get creative about this?  Instead of writing a report, why 

not present it as a blog, podcast or TV show starring yourself!  

You could even take on the character of a famous person! 

Task 2 

Most of us consume media products for a purpose.  This is 

usually one of three reasons: information, entertainment or 

escapism. 

Producers may also have other reasons for creating media 

products, such as profit, community benefit, raising 

awareness. 

For each of the three sectors, find at least one example where the 

main purpose is information.  Repeat for both entertainment and 

escapism. 

By now you should have described at least nine different media 

products in your blog! 

Task 3 

Media products are usually aimed at specific audiences.  This 

might be because the producer wants to get a particular message 

across to a particular group of people. 



The following terms are often used when describing audiences: 

primary audience, secondary audience, gender, ethnicity, 

demographic, socio-economic group and lifestyle. 

Research each of these terms and explain, with examples, what 

each of them means.  Think about the nine products you 

described earlier.  How would you describe the audiences for 

each of these? 

Task 4 

Media products are often categorised according to their genre.  In 

other words the style of the product. Examples of film genres 

include horror, comedy, action, romance to name a few. 

Research and describe the main genres used to categorise media 

products. For example what are the main genres found in games 

and magazines?  What are the characteristics of these genres?  

How do they differ from each other?  Which genre best fits the 

nine products you described earlier? 

Task 5 

Media products often use different narrative structures to 

engage the audience, including linear, non-linear, circular, 

interactive, open, closed, single-strand and multi-strand. 

Research and describe each.  How do they differ? Find an 

example for each. 

Task 6 

Vladimir Propp wanted to understand the patterns that lay 

beneath narratives and found that there are seven different 

character types that crop up regularly in stories. These include 

the following: the hero, the villain, the donor, the helper, the 

princess, the dispatcher and the false hero. 

Research the work of Propp and the seven different character 

types.  Describe each.  What examples can you find in the 

products you described earlier? 

 



Task 7 

When creating media products, producers use a wide range of 

techniques to make them appeal to the audience. For 

audio/visual products this includes using different camera 

angles, mise-en-scène and lighting.  For publishing products it 

includes layout and typography, as well as composition.  For 

interactive products it includes 3D objects, navigation and 

sound. 

Research these different techniques and described how they can 

be used in media products.  For instance there are many different 

camera angles, including close-up, long shot and point of view. 

What do each of these mean and what are they used for? 

Task 8 

This is the big one! 

Take one of the products you described earlier and explain (in 

detail) the different techniques that have been used to make it 

appeal to the audience e.g. what camera angles have been used, 

when and why?  What sound has been used, where and why? 

Extension 

If you would like an extra challenge, why not have a go at some of 

these techniques yourself! Create a short film, leaflet or game 

that demonstrates some of these techniques. 

How should I present my work? 

You may present your work as either a written report (using 

WORD) or as a PowerPoint. 

But as mentioned earlier, why not get creative and present it as a 

blog, podcast or even a video starring yourself as the presenter? 

Let’ 

The choice is yours, but remember that we will be looking at your 

work as a class, when you start the course in September.  So 

which ever method you choose, please make sure that your work 

looks and sounds professional! 



Useful Links 

Course Specification 

https://qualifications.pearson.com/en/qualifications/btec-tech-

awards/creative-media-production.html 

 

A lot of useful information can be found on the Media section of 

the BBC Bitesize website.  However the two course are not the 

same, in that this course is assessed entirely through coursework 

and the practical focuses mainly on computer games. 

 

BBC BiteSize 

https://www.bbc.co.uk/bitesize/subjects/ztnygk7 

 

Film Genres 

https://www.filmsite.org/genres.html 

 

Socio-economic Groups 

https://www.ons.gov.uk/methodology/classificationsandstandar

ds/otherclassifications/thenationalstatisticssocioeconomicclassifi

cationnssecrebasedonsoc2010 

 

Propp’s Character Types 

 https://www.bbc.co.uk/bitesize/guides/zgydhv4/revision/1 

https://www.bbc.co.uk/bitesize/subjects/ztnygk7
https://www.filmsite.org/genres.html
https://www.ons.gov.uk/methodology/classificationsandstandards/otherclassifications/thenationalstatisticssocioeconomicclassificationnssecrebasedonsoc2010
https://www.ons.gov.uk/methodology/classificationsandstandards/otherclassifications/thenationalstatisticssocioeconomicclassificationnssecrebasedonsoc2010
https://www.ons.gov.uk/methodology/classificationsandstandards/otherclassifications/thenationalstatisticssocioeconomicclassificationnssecrebasedonsoc2010
https://www.ons.gov.uk/methodology/classificationsandstandards/otherclassifications/thenationalstatisticssocioeconomicclassificationnssecrebasedonsoc2010

